COVID-19 Evidence Coordination Initiative
Proposedvorkinggroups terms of referenand participants
(Last uplated19

of theinitiative

health and social
care, welfare, public health, education, crime, justice, and international development, where there is
a health related outcome
d! COVID-only evidence, COVHeelevant evidence (e.g., evidence addressing a topic like task shifting
that is highly relevant to COVID but where the studies were not conducted in the context of COVID),
or both
3)! Drafting principles that underpin the worlkhef initiative
al Continuously updating a guidance to COV#evidence sources that mékas easy as possible for
decisiommakersand those who support thetm find and use evidenefficientlyin their decision
making and recommendati¢ins., suppoitig,not compdahgwith or replaing,welkpositioned
regional, national and sodttional organizations that are working in close partnership with key target
audiences)
b.! Supportingowith acommon brand/identitysmall agile secretari@bdsimple workingroup
structureba distributed network of organizations and individuals to play to their comparative
advantages



3) David GoughEPPI Centre, UK

4) John Lavis, McMaster Health Forum | RISE, Canada

5) Patrick Okwen Mbah, Effective Basic Services (eBEig), Cameroon

6) Ruth StewaftACE, South Africa

7) Trish Greenhgh, Oxford Centre for Evidend®msed Medicine, UK
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Proposed terms of reference
1) Identifyingevidence grougikat are contributing to the COWI® responsand should be included in
our communications (building from the list of rapid review centres developed by Laurenz Langer, etc.)
a! Name
b.! Focus
¢! Taxonomy being used
d! URL
el Email address
2)



c! Evidence OprovenanceO
d! Status
el Datebtitle registration, protocol registratimview target date, search completed date, review
completed date
3)! Rationalizinglinking and aggregatimgtadatacross key portals



1)



al Note that the intent of the initiative is to support, not compete witfor replace well-positioned
regional, national and subnational organizations that are working in close partnership with
key target audiencegi.e., with the demand side)
3) Supporting the quality appraifatvidence syntheses that could form the baggsiedtive products
4) Supporting the translation into multiple languages ciaiguage and other derivative petsdu
5) Identifyingthe filters that key target audiences would want to use in searching and sharing these insights
with the digitizing working g



