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1. INTRODUCTIONS  
 

a. Ben welcomed the group and noted the need for this group to work in 
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ii.! Addressing the unique context of the COVID-19 pandemic (e.g., as Jo said: Ònever needed 
evidence appraisal more, never needed evidence shared more quickly, and never needed 
evidence communicated more effectivelyÓ) 

iii.! Emphasizing the importance of plain-language communication, translation into multiple 
languages, and contextualization to very different contexts 

iv.! Dropping, de-prioritizing or working with the Digitizing working group to address the 
more digitally focused activities (meta-data, filters and record linkage) 

b.! John offered to propose changes to the draft terms of reference and circulate them for 
comment Ð All to review the revised terms on the next page and share feedback with 
the chair at least two days before our next meeting 

3.! MEMBERSHIP OF WORKING GROUP  
 
a.   Members to share with the chair any potential additional members, keeping in mind 

the principles around geographic, linguistic diversity as well as diversity in experiences 
with different target audiences 

 
4.! ANY OTHER BUSINESS  

 
a.! Jo to share a copy of the logic model being used by Cochrane for its KT work so 

members can use it to generate ideas about how to revise the terms of reference and 
position the working group to achieve both quick wins and longer-term solutions 

b.! Safa to poll the group about a set date and time each week for meetings 

 
 
 
!  
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Draft revised version of the terms of reference  
 

1) Draft, disseminate and refine (as needed) the key principles about packaging evidence (or creating 
derivative products) to support decision-makers in responding to COVID-19 (drawing on the 
available research evidence about evidence packaging but also recognizing the unique context 
with COVID-19), both in general and by target audience 
a. General   

i. Undertake a new packaging initiative when it offers the potential to decrease (not increase) 
the noise-to-signal ratio for a given target audience or in a given language 

ii. Package only high-
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6) (In partnership with the Synthesizing and Recommending working groups) Identify ways to use 
Creative Commons licences, presumptive goodwill clauses or other approaches to encourage the 
packaging of evidence in ways that advance the public interest 

 
 


